


Questions

• What do you think the perception of the wider community thinks about the red meat 

processing industry?

• What do you like about working in the red meat processing industry?



Your responses…



An Industry Snapshot



Research

• Research undertaken explored community perceptions of the red meat processing 

industry

• The research included recommendations on ways to maximise community support 

for the industry, and attract skilled and unskilled workers to ensure the industry’s 

sustainability

• An overview of the project is available at www.ampc.com.au

http://www.ampc.com.au/


Research Findings

• Around two thirds of the community does not regard red meat processing as an 

‘industry of choice’ for employment (69% say ‘it is not for me’).

• The industry is seen as being mostly manual labour, male dominated, and 

attracting mainly migrant workers.

• It is seen as part of the manufacturing sector, which is believed to be in decline, 

unstable, and paying low wages.

• Individuals identify having to kill animals, as well as undertaking repetitive and 

physically demanding work, as leading reasons why they are not attracted to 

careers within the industry.



Research Findings cont.

The positive side of the research is that it offered opportunities for improving 

perceptions:

• The red meat processing sector is seen as a very successful export industry

• Almost half the community doesn’t really know what jobs might be available in the 

industry

• Around a third of the community expressed some openness to working in the 

sector.



Research Findings cont.

The current profile of those who are most open to a job in the industry is:

• Male, under 35

• Grew up in rural location

• More likely to have migrated to Australia

• Currently work full time

• Have experience in both manufacturing and meat processing industries

• Tend to be reasonably educated (from vocational course upwards)



Research Findings cont.

Other useful information from the research includes:

• Active interest is highest in SA/NT at 29%, second in NSW/ACT at 26%, third in 

VIC/TAS and QLD at 21%.

• 26% of parents would actively encourage their children to take such a role, while 

47% of parents are open to the idea.

Meat. Your Future. arose as an opportunity to improve community perceptions of the 

red meat processing industry as a whole and a career option. 





Meat. Your Future.

Meat. Your Future. is a campaign for current meat processing workers, job seekers

and regional communities.

It includes three mini-campaigns which fall under the overarching Meat. Your Future.

theme:

1. Meat. Your Partners.

2. Meat. Your Future.

3. Meat. Your Local Industry.



Meat. Your Future. Cont.

www.ampc.com.au/resources/careers

Planned social media activities

#MeatYourFuture, #MeatYourPartners and #MeatYourIndustry

http://www.ampc.com.au/resources/careers




Meat. Your Future. Cont.
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Meat. Your Future. Cont.



Meat. Your Future.



Meat. Your Future.

Image sourced from http://www.australianuniversities.com.au/



Meat. Your Future.



Meat. Your Future.



Meat. Your Future.



Meat. Your Future. Cont.

Meat. Your Local Industry

Hosting open days

Community engagement

Media relations activities

#MeatYourLocalIndustry



Meat. Your Future. Cont.

How can you contribute to Meat. Your Future?

1. Sharing with us your stories 

2. Nominating colleagues

3. AMPC e-newsletters

4. Following social media 

5. #MeatYourFuture, #MeatYourPartners, #MeatYourCareer and 

#MeatYourIndustry

6. Posting on social media

7. Careers kits and posters 





Meat. Your Future. Cont.




